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Ozet

Kurumsal stirdiiriilebilirlik agisindan imaj olugturma ¢aligmalari bir tercihten ¢ok zorunluluk halini almaktadir. Toplumda
pozitif bir imaja sahip olmak isteyen kurumlarin kurumsal imaj ¢aligmalarin: bilingli ve sistemli bir sekilde yiiriitmesi
olduk¢a 6nemlidir. Bu aragtirmada, bir kamu hastanesinden saglik hizmeti alan hasta ve hasta yakinlarinin hastane ile
ilgili imaj algilarinin tespit edilmesi amaglanmistir. Literatiir taranarak hazirlanan Kurumsal Imaj Anket Formu ile yiiz
ylize anket teknigi kullanilarak 384 saglik hizmeti alicisina ulagilmistir. 2020 yili Subat-Temmuz aylarinda toplanan
verilerin analizinde SPSS ve AMOS programlart kullanilmistir. Elde edilen verilere tanimlayici istatistikler, faktor
analizleri, farklilik analizleri ve yapisal esitlik modeli uygulanmistir. Yapilan analiz ve degerlendirmeler 11ginda saglik
kurumlarinda algilanan kurumsal imaj; iletisim, fiziksel, kalite ve sosyal sorumluluk olmak {izere 4 boyutta ele
alinabilecegi tespit edilmistir. Arastirma sonucunda katilimcilarin kurumsal imaj faktérlerinden en ¢ok kalite ve iletigim
boyutlarini pozitif yonde algilandigy, fiziksel ve sosyal sorumluluk boyut algilarinin daha disiik oldugu saptanmistur.
Katilimeilarin cinsiyet, yas, medeni durum, aylik toplam gelir, sosyal giivence, hastaneye basvuru sikligi, hizmet aldig:

birim ve hastaneye gelme durumu arasinda anlamli bir farklilik tespit edilememistir.
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Abstract
Efforts in establishing an image in terms of corporate sustainability have become more of a necessity than preference.
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Conducting these corporate image making efforts in a conscious and systematic manner is extremely important for
corporations that want to establish a positive image within the society. This study aims to determine the image
perception of patients and relatives of patients that received healthcare services in the An Example of Public Hospital.
The Corporate Image Questionnaire Form prepared by scanning literature reached 384 patients that received healthcare
services using the face to face survey method. SPSS and AMOS programs were used to analyze the data collected between
February-July 2020. Descriptive statistics, factor analysis, analysis of variance and the structural equality model were
implemented for the data acquired. In accordance with the analysis and evaluations conducted, it was determined that the
perception of a corporate image in health centers can be approached from 4 dimensions including communication,
physical, quality and social responsibility. As a result of this research, it was determined that among the corporate image
factors, participants mainly perceived the dimensions of quality and communication were more important, and the
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perception of physical and social responsibility was significantly lower. There was no significant difference established
between the gender, age, marital status, total monthly income, social security; frequency of hospital visits
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departments/clinics where the patients received services or reasons for hospital visits of the participants.
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